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FROM THE PRESIDENT

By Paul Coffman
Breton Auto Wash

hen it comes to
running a car wash
many owners think

they are in the business of
making money. This is not true. The only people
who really make money are the ones who work in
the US Treasury Department. You and | have to earn
our money and it comes from serving our car wash
clients.

The question we must ask ourselves is why do
people take their cars to a professional car wash? The
answer my car wash team and | have come up with
is that they want to feel good about the vehicle they
drive. So really, we believe we are in the “feel good”
business. A person’s self esteem goes up when they
drive a clean, shiny vehicle. Think about it, today
most automobiles, crossovers and trucks are costly. It
only makes sense that after a person invests all that
money into buying or leasing such a vehicle, they
want it to look good. If they look good, other people
notice, but most importantly, the person driving the
vehicle notices it.

The more you think about this topic of being in the
“feel good” business, the more it makes sense to look
at other ways you can build on the experience of
helping a person feel ecstatic when they bring their
precious vehicle into your car wash facility.

The way your salesperson or cashier looks them in
the eye and greets them makes an impact on how
that person feels about themselves and your car
wash operation. How your other personnel greet
and treat them is all part of the cycle of service they
experience when coming through your car wash
facility. If you are a full service operation, how does
your lobby look? Is it neat and organized? Does it
smell good? Are the chairs comfortable?

Second Quarter 2014

What Business Are You Really In?

The bottom line is that all of these factors need to
add up to a good experience. If it is an absolutely
amazing experience the customer will not only like
it, but they will look forward to coming back and
enjoying the feeling they get when they see their
car roll off the line or when they drive away in their
sparkling clean vehicle.

| encourage you to hold a meeting with your team
and discuss some of the ways everyone in your
operation can play a role in making your customers
feel good about having their vehicle serviced by your
car wash team. You will be glad you did and so will
your customers.

~ Paul

Michigan Car Wash Association

C & C Underwriters along with Mackinaw Administrators, LLC
have worked together in order to provide a
comprehensive insurance package for members of
The Midwest Carwash Association

Our program is available for:
Michigan, lllinois, Missouri, and Indiana

Through years of experience we have come to appreciate that
no one likes to wait until the end of the year for a possible
dividend. We are pleased to provide you with an opportunity to
purchase insurance that rewards you for your safety record
and good experience at the inception of your policy. Credit
may be given based on your experience and which results
in premium being reduced right up front, so you start saving
immediately!

We would welcome the opportunity
to provide you with a quote!

Please contact: Dale Hourigan, C & C Underwriters
734-422-7850 dhourigan@ccunderwriters.com

M ACKINAW C%:

ADMINISTRATORS, LLC

Page 3
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MCA Members Corner

MacNeil Wash Systems Announces
New Southeast Regional

Sales Manager
Matt Nall to Spearhead Southeast U.S. Sales

acNeil Wash Systems,
a leader in conveyor
car wash engineering

now supported by its parent
company Ryko Solutions, the
largest manufacturer of car
wash systems in the world,
has announced that Matt Nall
has joined its sales team as
Southeastern  U.S.  Regional
Sales Manager where he will
be responsible for supporting
MacNeil's distributor and sales
network.

MACNEIL

Matt Nall

Nall has an extensive background in the car wash industry
that spans over 12 years, and includes distributor channel
and sales management with companies such as CSI and
ZEP. "Matt’s diverse knowledge of the car wash industry,
relationships within the region and familiarity with our
distributor network make him a tremendous asset to our
organization," said Anthony Antonis, vice president of sales
for MacNeil. "Matt’s hiring is a testament to MacNeil’s
commitment to investing in talented individuals to grow
market share and delivering value for our distributors and
end.

Nall said, "I couldn’t be more excited about this
opportunity. MacNeil is known for making the highest
quality tunnel equipment in the industry coupled with
the strongest distributor network and corporate support.
These resources not only will help continue to grow sales,
but more importantly, will allow us to help our customers
run more profitable businesses."

w4 Diamond Shine

Car Wash Solutions

Steve Evereft

1340 E. 298th Steet
Wickliffe, Ohio 44092
800.843.SOAP (7627)
Cell 810.624.3069

severett@diamondshine.com

0 www.facebook.co ges/Steves-Car-Wash-Chemicals/688995957777618

, @stevecwchemical

Finish Line

About MacNeil Wash Systems, a Ryko Solutions Company:
For over 30 years, MacNeil Wash Systems has provided
superior car wash equipment to the tunnel car wash
industry, automotive dealers, fleet and rental markets. Our
turnkey systems, profit- boosting add-ons and cost-effective
retrofits have been the envy of the industry, delivering
a consistently superior clean with lower maintenance,
higher throughput and greater revenue opportunity. Today,
MacNeil equipment is more profitable than ever. Put us to
the test.

Page 4 Second Quarter 2014
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Generate IGONIC Success In 2014

[
ICON

With the introduction of the ProTouch ICON, PDQ is offering another option to meet all of your friction in-bay
automatic needs. The ProTouch ICON is a new three-brush gantry style system that offers superior asthetics,
a larger wash envelope, next generation brush control precision, amazing illumination packages and revenue
generating features that are synonymous with all PDQ vehicle wash equipment.

Prolouch ICON - the next generation in vehicle cleaning systems

Wiy Clroose A ProToucth ICON?

« Higher revenue per vehicle with more configuration options - High throughput to maximize your vehicles washed per hour
+ Lower operation costs to maximize profitability « Amazing lllumination options to delight your customers

« Superior local service and support 24/7/365 « Provides the softest touch of any friction machine on the
market today to ensure your customers have a worry-free
wash experience

F'RD" OUICH J

Call 1-800-227-3373 For More Information f <IC°NIC .

s"ﬂrmzs FOR success IN 2014

Feel comfortable in your decision to purchase PDQ Equipment.
We are proud to be part of JYXI) CORPORATION A Fortune 500 Company. a
PDQ Manufacturing, Inc. 1698 Scheuring Rd. De Pere, WI 54115 USA (920) 983-8333 ¢ 1-800-227-3373 Vehicle Wash Systems

WWM/.pdl]illL‘. com A comPANY

Second Quarter 2014 Finish Line




It’s what Separates the Successful Car Wash from the Competitiony

It’s what You Can Expect from the
SiteWatche Xpress Pay Terminal® (XPTe)

TS
Scan Here

« Proven Performance
in the Real World - The
SiteWatch XPT is used by most
of the leading car washes in
the industry, including: Tidal
Wave Car Washes, Atlanta;
Fuller’s Car Washes, Chicago;
Clean Freak Car Washes,
Phoenix; Triple Play Car Wash,
Attleboro; and Bubbles Car
Washes, Houston. Visit
www.drbsystems.com for
a complete customer list.

A Consistent Experience for
Customers — Your customers
will always get a professional
message delivered to them at
your self-pay stations. The XPT
is never sick, never late, and
never in a bad mood.

e Maximum “Up Time” -

LA Designed to withstand the in touch f‘;Vit,h youlr XPT when
gantsese rigors of an outdoor car y(;]u re off site, a eLtlng you
treeesil wash environment, the XPT when issues arise that may
eas it performs reliably with minimal require your attention.
Sesiress interruptions due to down time.
MEEXERTS
*vesesne

Support - If anything should
go wrong, the XPT is backed
by a full-time in-house support
department of highly trained
specialists 7 days a week.

Built for High Volume -

A single XPT can process up

to 80 cars an hour. Features
like a logical work flow and the
optional FastPass® Wireless
Acceptance System help you
process more customers in

less time.

Security — The tamper-resistant
XPT features a built-in camera,
shock sensor alarm, multiple
locking points, and steel tubes
in concrete base.

Connectivity - SiteWatch
Alerts and Bulletins keeps you

Learn More about How the SiteWatch Xpress Pay Terminal
Can Help You Deliver the Reliable Service that Locks in
Customer Loyalty

Contact DRB Systems at 1-800-336-6338, or visit www.drbsystems.com
for more information.

USING TECHNOLOGY TO ENHANCE YOUR CUSTOMER'S EXPERIENCE
800-336-6338 Green, Ohio / www.drbsystems.com DRB Systems, Inc:
© Copyright 2012. All rights reserved DRB Systems, Inc.
Finish Line Page 6 Second Quarter 2014



BILL BOAL MEMOrIAL GOLF OUTING

LOCATION...

Tuesday, June 24, 2014
Timber Ridge Golf Club

Timber Ridge Golf Club is one of only 12 public courses
in North America to be honored with the highest
possible rating, five stars, by Golf Digest readers. This
Michigan golf course is also listed in the Top 50 in
terms of value, service, price, course condition, and in
the Top 10 courses for unrestricted walking.

9:15 d.M. CHECK-IN, COFFEE & DONUTS Pr1Ze€S awarpeb For:
HMBET TIDGE GOLF CLUB 10:00 4.0, SHOTGUN STarT FIFST PLACE TeaM
16339 PArKk Lake ID.
6aST LANSING. MI 48823 LUNGH 8T THE TUIN LONGEST DIV
PH: 517.339.8000 3:00 P.M. DINNEr (@aPProximare) CLOSEST TO THE PIN
4 )
2014 SPONSOISHIP OPPOITUNITIES O Member (Single) $85
O Eagle Sponsor $500 O Member (Foursome) $340
Includes: foursome and tee sign with sponsor’s name at one “game hole.” O Non-Member (Single) $100
O Dinner $375 (two available) O Non-Member (Foursome) $400
O Beverage Carts $300 (two available) .
Each player will receive a drink ticket with your company name or logo $85 Player package includes:
redeemable for one beer or soda. continental breakfast, 18 holes of
O Golf Carts $275 (Signage on each cart) golf, cart, lunch and dinner
O Lunch $200 (two available) . Questions: Call Hillary
O Coffee and Donuts $100 (two available) Walilko at 800.610.4512 or
O Tee $75 walilko.h@gcsionline.com
&D I will donate a golf prize p
Name Total Sponsorships $
Total Golf §
Company
Total §$
Address

City, State Zip

Email

Player #2

Company

Player #3

Company

Player #4

Company

Second Quarter 2014

Method of Payment: U Credit Card U Check Enclosed
Credit Card Number

Expiration Date Security Code

Signature

The MCA office must receive this form no later than Monday, June
16th.

Mail this form to: Midwest Carwash Association
120 N. Washington Square, Suite 110A
Lansing, MI 48933

Or fax to: 517.371.1170

Page 7 Finish Line
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THARNK SLL) tothose who attended MCA's 2014 Expo

in Sterling Heights, Michigan. We had an excellent line-up of exhibitors,
educational sessions and networking opportunities.

The show kicked off on May 6th with John Lai, CEO of Mister Car Wash,
the largest chain in the United States, speaking on how Mister Car Wash
has gotten where they are today. Tuesday afternoon, Dave Richards, VP
CrytoPay, spoke on how to set up wire-less credit card acceptors at your
business. In between sessions, attendees met with exhibitors on the show
floor to view the many new products they had to offer.

The first show day finished with the MCA’s Annual Dinner and Awards
Reception. Over 60 vendors and operators attended a fantastic dinner.
MCA’s 2014 Awards were presented to Jon’s Auto Wash, John Harkins and Al
Hauser of Superior Shine Car Wash.

The second show day began with a talk by Belanger’s Marcus McLaughlin
on making the most of your site. Educational sessions concluded in the
afternoon with Rob Davis, from Vaughan Industries speaking on conveyor
maintenance.

We want to again thank everyone who participated in the 2014 Expo, and
we hope you are looking forward to next year!

THANK Y00 SPONSDORS!

Allmacher LLC/Vcard
DRB Systems, Inc.

(=D




STERLING IN

STERLING HEIGHTS, MI AN

20714 EXHISITORS

Allmacher LLC/Vcard > Istobal USA

AVW Equipment > MacNeil Wash Systems
Belanger, Inc. > McNeil & Co.

C.A.R. Products, Inc. > Michigan Cleaning
Coleman Hanna Carwash Fund/Regency Insurance
Systems Group

Cul-Mac Industries > Motor City Wash Works
D &S Carwash Equip. Co. > PECO Car Wash Systems
Diamond Shine, Inc. > Qual Chem LLC

Dixmor > Simoniz USA, Inc.

DRB Systems, Inc. > SONNY'S The CarWash
ECP, Inc. Factory

Erie Brush & Mfg. Corp. > ThelDA

Gallop Brush Company > Tommy Car Wash
General Pump Systems

Genesys Technologies/ >TSS, Inc.

CryptoPay > Turtle Wax Professional
Hamilton Mfg. Corp. > VaporBlast by VaporLux
Harrell's Car Wash > Vaughan Industries
Systems > Warsaw Chemical Co.,
Hotsy - Central Cleaning Inc.

Systems > Woltco, Inc.

Huron Valley Sales, Inc.

Innovative Control

Systems Inc.

! \!wf‘iE'
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MOCA AWARD WINNERS 201714

Carwash of the Year Award
Jon’s Auto Wash - John L. Harkins




/ MAJOR BRANDS
= . OIL COMPANY /): )

®

Major Brands Oil Company is pleased to provide our customers
with the Simoniz line of car wash products.
Simoniz USA is an industry-leading manufacturer
of cleaning and protection products
for auto dealerships and professional car washes.

Liquid High Foam Whitewall and Wheel

Detergents Cleaners
Drying Agents Rust Inhibitor

Polishes, Sealants & Glass Treatment

Major Brands Oil Company is also an Oil and Lubricant distributor of Quaker State, Shell, Pennzoil
and other major brands. For any questions or inquiries please call Major Brands Oil Company.

) o 2
Ty Shell NZOIL
(.;75’,:\,[ @ MOTOR OIL PE""

462 West 23rd Street ®Holland, M| 49423

1.800.968.9000 ® 616.392.5936 ® MajorBrandsOil.com

HAMILTON TRANSACTION KIOSK
ADVANCED TECHNOLOGY.
RUGGED CONSTRUCTION.

Second Quarter 2014 Page 11

Your Association
Workers” Compensation Program

MICH GAN

CLEANING FUND

giving back an-average premium return of

* Exclusive to the Carwash Industry

« Dedicated Clalms Management

« Competitive Up-Front Pricing

e Return of Profits - ‘Ovsr $16.9 Million

Start Saving Today! Call for a detailed quote.
800.686.6640

@ : administered by
micleaningfund.org

REGENCY GROUP endorsed by
ME=

Il HAMILTON

Hamilton Manufacturing has been in business
since 1921 and in the Car Wash Industry for over
30 years. We are recognized as an industry leader
in the development, manufacturing, and support of
automated point-of-sale transaction systems; Data
Access Networks, and token/change machines.

Hamilton products are designed and built to
improve customer convenience and loyalty, while
offering contemporary technology, and durability.

PROUDLY MADE IN THE U.S.A.

For more information about our full line of
carwash products, visit us online or call:

888.723.4858
hamiltonmfg.com

Finish Line




Cleaning You Softly:

The Gentle Side of
Automated Car Washes

By Del Williams

How today’s car washes are going the extra mile to ensure vehicles are properly and safely cleaned

been to deliver the cleanest possible vehicles to

demanding customers in the gentlest, fastest, most
profitable way. Touchless washes, one recent attempt
to achieve that aim, have produced mixed results. Now
car wash supply manufacturers are offering a variety of
softer, more efficient brush, cloth, and foam options that
make reaching this Holy Grail much more achievable for
car wash owners.

The Holy Grail of the car wash industry has long

While automated car washes have long relied on brushes
and cloths, the industry moved toward “touchless” washes
years ago for customers suspicious of anything “harsh”
touching their vehicles.

Since then, in-bay “touchless” washes — with automatic
machines that roll over vehicles spraying treated, high-
pressure, high-temperature water mixed with various
chemicals - have taken their place in the industry. While
“touchless” washes are common today, traditional tunnel
washes with their conveyors that move vehicles through
fixed cleaning equipment remain popular.

Though “touchless” washes have earned praise for
convenience, a lack of physical contact with the vehicle
has not always been sufficient to remove layers of dirt or
grime. Now in-bay washes are taking a page from the

top tunnel washes to add gentle friction for a faster, more
effective, less costly process.

We all need a gentle touch

Despite the fact that “touchless” washes use treated, high-
pressure, high-temperature water mixed with chemicals,
a thin layer of dirt or a filmy residue of road debris can still
cling to the vehicle after a wash.

“You need some gentle friction to get the residue off,’ says
David Smith, owner of two locations of Smith Brother’s Car
Wash in Nashville, Tenn. “Sometimes, even after a wash
you can rub your finger down a car and there’s residue
or grime. That filmy residue can stick even tighter after a
rain.

The per vehicle cost of “touchless” washing can also rise
once the total cost of water treating, heating, pressurizing,
as well as soaps and chemical costs are calculated. Plus
touchless washes require some extra time for the soap
and chemicals to soak in, known as dwell time, which
slows the rate of car washing.

Given these added costs, Smith estimates that it can
cost about 25 to 50 percent more to wash each car via a
touchless method than with gentle friction.

In each of his tunnel car washes, Smith chooses to use
eight rotating cloth-fill wraparound brushes, two curtains




of soft cloth hangdowns, and one set of wheel brushes
from long time industry brush and detailing supplier Erie
Brush Manufacturing.

Car wash supply manufacturers like Erie are now offering
the car wash industry a variety of softer, more efficient
options for vehicle cleaning from softer cloths, foams, and
brushes to specially designed wheel cleaners.

The company, for instance, offers soft, fleecy cashmere
cloth materials to safely clean vehicle surfaces for use
with wraps, curtains, and other applications. It offers
gentle foam and hog's hair brush materials for a variety
of equipment. Hog's hair is very soft and gentle. Since
the hairs are tapered, they are much softer at the tips for
gentle washing, yet retain stiffness for washing up close if
scrubbing is needed.

“The gentle friction with softer Erie cloths breaks up the
dirt faster and gets rid of the film,” says Smith. “It polishes
the cars too, leaving them cleaner and shinier.”

For gentle yet thorough cleaning of wheels and tires,
Smith uses the company’s Wheel Wonder® automated
brush, which he says cleans vehicles’ larger diameter
wheels better with its gradually varied bristle length.
The choice of materials from gentle foam and cloth to
polypropylene and polyethylene can provide the right
balance of softness to aggressiveness for such cleaning.

Smith feels he’s going the extra mile when cleaning
customers’ vehicles with enough gentle friction to ensure
that their vehicles are safely and properly cleaned. But
such a strategy also has the benefit of getting more cars
through the wash more quickly and cost effectively than
a touchless process.

Since touchless washes require more water treating,
heating, pressure, chemicals, and dwell time than
conventional washes, it is not surprising that many
are turning to gentle friction add-on or replacement
equipment to cost-effectively break up dirt and speed
their process.

Since “touchless” washes require more water treating, heating,
pressure, chemicals, and dwell time than conventional washes,
many car wash owners are turning to gentle friction add-on or
replacement equipment to cost-effectively break up dirt and
speed their process.

“With more car owners looking for cleaner cars, it makes
sense for more car wash owners, particularly in-bays, to
add gentle friction to their process,” concludes Smith.

Finally, with softer, more efficient brush and material
options at their disposal, car wash owners can clean their
customers’ vehicles more softly than ever, while cleaning
up all the way to the bank.

Del Williams is a technical writer based in Torrance,
California.

For gentle yet thorough cl:eaning of wheels and tires, Smith uses Erie Brush’s Wheel
Wonder automated brush, which he says cleans vehicle’s larger diameter wheels

better with its gradually ybried bristle length.

!
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Don’t miss anything the MCA has to offer...
Join Today!

&=

MIDWEST CARWASH ASSOCIATION
2014 Associate Membership Form

Company Name U Renewal U New Member

Other Business Name (if applicable)

Business Type (check all that apply) L conveyor L Detail Shop
a In-Bay Automatic L self-Serve
O oil-Lube L Credit Card Processor
Q) Chemical Distributor [ Insurance Provider
O carwash Mfr. a Soap Mfr.
a Equipment Mfr. O pros
O Oother
Address
City State Zip
Contact Person
Phone Fax
Email
(Please provide an up-to-date email to ensure that you receive all MCA communications)
O Operator Member Annual Dues $150
Q Supplier/Distributor/Manufacturer Member Annual Dues $150
PAYMENT METHOD
U Check payable to MCA Check # Qwvisa U MasterCard U Discover U Amex
Credit Card Number: Expiration: Code:
Name: Signature:
MAIL FORM AND PAYMENTTO : Midwest Carwash Association QUESTIONS?
120 N. Washington Square Contact Hillary Walilko
Suite T10A at walilko.h@gcsionline.com
Lansing, MI 48933 or call 1.800.610.4512

Or Faxto 517.371.1170
Finish Line Page 14 Second Quarter 2014




SERVE YOUR INDUSTRY
RUN FOR THE MCA BOARD

The MCA would like to offer you the opportunity to serve your association and you industry as a member of
the MCA Board of Directors. Each year MCA polls its members seeking individuals who are willing to dedicate
their time and energy to advance the agenda of the association, provide expertise toward developing our
future goals, policies and services, and act as an ambassador to grow the MCA membership and represent our
organization.

We invite you to submit your name as a candidate for one of our open Board seats. To be eligible for Board
service, MCA Board Members must be paid members in good standing of the MCA for 2014. You must be
directly involved in operating or owning a wash or providing services or products specific to the car wash
industry. Officers are elected by the Board from amongst its members.

If you have any questions or would like an application please contact Paul Coffman at 616.940.3752.

New premium

hyper-concentrated
,, liquid alkaline
e pre-soak.

uQuip

= | Micro Pak!

Formula 600
Micro Pak AP
— Pre-soak

The economical, ecological, ergonomic alternative.

¢ Easy to fill & mix (stays in solution) Micro Pak excels in frictionless
* Easy to recycle bottles and boxes or reduced-friction cleaning Warsaw Chemical Co., Inc.
H P.0. Box 858, Warsaw, IN 46581

* One skid = 12 30-gallon drums atnd can be l:SE:cd "13 a S|tngle Phone: 800-548-3396
R - stage or part or a tiwo-stage Fax: 574-267-3884

Reduce shipping and storage costs system, Get the whole story warsaw-chem.com
* No bulky drums or messy powders at warsaw-chem.com. e
* Unique Micro Pak blending station “If your car could choose.”

Second Quarter 2014 Page 15 Finish Line
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Fits Any Size Bay
For Any Size Budget.

Belanger’s Kondor®
touchless automatics give
you lots of choices — to fit
your bay, your budget, and
your business.

The Kondor® suite includes the
smoothest one-arm wash ever —
as well as a two-arm version that
allows impressive dual-arm
chemical application and rinsing.

Get customers off the street
and into your wash. Consider
the Kondor's innovative options like
the LED Navigation System ™ with
illuminated ‘RGB’ color-changing
wash arms — and the Active Site
Marketing ™ now lights the wings
and arms with six revolving backlit
colors in between wash cycles, to
attract even more business from

i 4 the street and onto your lot.
1 & 2 arm designs available.

Shown with options Call Today
Financing
Available!

Call Allen Luce

248-866-0644 .

or visit our Web site at www.Belangerinc.com

Belanger, Inc. reserves the right to revise specifications, features or designs, and to change or discontinue models at any time without notice or obligation.
Not all buyers will qualify for third-party financing. Belan%er, Inc. is not affiliated with any lender and does not provide financing.
Contact factory for details. © 2013 Belanger, Inc. All Rights Reserved.




