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FROM THE PRESIDENT

By Paul Coffman
Breton Auto Wash

LOOK AT WHAT YOU MISSED

Although total numbers were not
available at the time we went to
print, those who didn’t make it to
the 2013 MCA Expo missed a great
show.

This year the Expo was held at the
Novi Sheraton, our first attempt
at this type of venue. Many early
comments were favorable, with attendees mentioning
the 'homey, cozy' feeling the main ballroom provided. The
lighting and carpeting provided by the Sheraton seemed
to contribute towards the favorable atmosphere.

This year the Expo floor actually sold out for booth space.
That's right, this year all booth spaces were spoken for. We
may need to start looking at our opportunities to grow
into more space moving forward. Once again, thank you
vendors!

Our vendors also came through and sponsored numerous
events. Thank you again to Allmacher/Vcard, Belanger,
Huron Valley Sales/Propak, Innovative Control Systems,
PECO Car Wash Systems and Rowleys Wholesale!

Another new aspect this year was our education sessions
each morning the show was open. Along with a hot
breakfast, attendees could partakein seminarsthat covered
many aspects of importance to carwash operators. Positive
comments followed this year’s seminars which covered the
following: MIOSHA Safety and Employee Training, Health
Care Reform, Making the Most of the Carwash you Have,
and Key to Higher Ticket Sales. If you have suggestions for
future topics that you would like to see covered at next
year’s Expo, please let us know--it's never too early for us
to start planning.

MCA OPERATOR AWARDS

Another new aspect of this year's show was our Awards
Reception and Dinner that took place following the first
show day. The Board wanted to take the opportunity to
appreciate some long-time advocates of the carwash
industry. Congratulations to our 2013 Hall of Fame award
winners, J. Cornell, owner of Standale Autowash, Standale
with 33 years of experience; Lou Allmacher of Mechanical
Wash Systems, Detroit with 42 years of experience; and
Wayne Kowalski of State Street Carwash, Alpena with over
30 years experience.

Voted Full Service Car Wash of the Year was Bruce Milen's Jax
Car Wash, Detroit. Eric Harrison's Soapy Joe's Auto Wash
of Lansing took Express honors while Tom Foster's Sunrise
Car Wash of Yale, Michigan received this year’s Self-Serve
award. Again, congratulations to our winners!

ON OUR AGENDA

During the coming year, the MCA Board will be meeting
multiple times to discuss multiple ways of increasing
operator membership and vendor participation. Some
topics on the agenda will include the following:

Should Expo attendance be a member benefit?

Should we look at a different time of year to hold the
Expo?

If we held the Expo during the summer, would a
Northern Michigan venue be of interest?

Should we hold the Expo near or at a casino to increase
attendance? Or at a resort where families can attend as
well?

If we continue to hold the Expo in the Detroit area,
would a hotel ballroom in the casino district be
attractive? In close proximity to Commercia Park, would
a Tigers game be part of an attractive package?

The MCA doesn't want to leave any stone unturned. This
is YOUR association and we need YOUR input. Email:
walilko.h@gcsionline.com or call 800.610.4512.

Regards,

Paul

PS. I'm sick of winter, how about you? As a Tigers fan, I'm
excited about spring training and the season just around the
corner. Through my signage I'm implementing a “countdown
to spring.” Regular daily traffic at my three washes will see
that we're getting closer. Weekly signs with "Days Are Getting
Longer" and "Spring Cleaning Also Includes Your Car" will be
posted. I'm also considering a “ladies day” featuring your First
Spring Flower. | figure if 'm upbeat, my customers will be too.
Just some thoughts from one car wash operator to another.
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Carwash of the Year Awards

Full Service Carwash of the Year
Award Jax Car Wash — Bruce Milen

Jax has many locations and does a
lot of work in the community. Jax has
several full service locations across the
state.

Express Carwash of the Year Award
Soapy Joe’s Auto Wash — Eric Harrison

Soapy Joe’s has done a great job with
innovation installing Reclaim, high
efficient boilers, and DRB express pay
stations. Soapy Joe’s is a great example
of new technology in the industry.

Self-Serve Carwash of the Year Award:
Sunrise Carwash — Tom Foster

Sunrise has just built a brand new six
bay self-serve in Yale. This wash has
water reclaim (including a rain water
harvesting system), high efficiency
boilers, LED lights, and pay stations.
Sunrise Carwash is a great example of
a using new technology and making it
profitable.
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MCA President Paul Coffman presenting the
award to Dave Gillman of Jax.

Eric Harrison of Soapy Joe’s accepting his
award for Express Carwash of the Year.
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Hall of Fame Awards

Lou Allmacher — Lou has been involved
in the auto wash industry for over

&

J Cornell — J is the owner of Standale
Auto Wash. He is a Vietham vet, and
was previously in the clothing industry.
He has been in the carwash industry

42 years. He started out working for for 33 years, and is involved heavily in

SOHIO in Ohio overseeing installation
of car washes in all of their service
stations; in 1971 he returned to
Michigan and began doing sales and
installation for Hanna Car Wash. In
1975 Lou started his own company,
Allmacher Equipment Company which
distributed and sold Hanna carwash
equipment. The company later took

on partners who Lou subsequently
bought out in the 1980s. Lou has
since grown the company to what it is
today, Mechanical Wash Systems. Lou
also served on the board of directors
for the Midwest Carwash Association
for several years in the 1990’s.

Ken Allmacher presenting the Hall of Fame
award to his father Lou.

Not pictured: J Cornell and Sunrise Carwash ‘

the community.

Wayne Kowalski— Wayne is the owner
of State Street Car Wash in Alpena.
He has been in business for more
than 30 years and has six locations.
Wayne’s carwashes represent every
area of the industry that the MCA
represents. Wayne has been a loyal
member of the association who has
built his businesses with the mission
of exceeding customer expectations.
All of his facilities are maintained to
promote a clean and professional
image and sets the standard to which
MCA operators can strive to achieve.

Steve Everett presenting the Hall of
Fame award to Wayne Kowalski.
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Let’s face it. The last thing you want
is customers leaving your carwash
because they can’t change a $20. And

&
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N -4‘ "
< \%today, $20s are what most consumers
\l are carrying because they are most

commonly dispensed by ATMs and
received as “cash back” Customers
need change or some tokens, but they don't have any
small bills and they don't want to get 80 quarters or a
bunch of tokens back from a bill changer/breaker.

Perhaps you've already tried to fill this need by stocking a cash
drawer with $5 bills. Or you gave your attendants $5s to carry.
But maintaining that inventory is expensive, not to mention the
increased risk for theft and burglary.
Also, your attendants are constantly
interrupted from their job to give
change. You've also tried traditional bill
changers, but they cost at least $2000,
require hundreds of dollars in change
in the changer and hundreds more in
replenishment funds.

TOKENS

Luckily, new technology is available
that solves these challenges. It's
called cash recycling, and the
latest bill changers now offer it,
making it possible for you to easily
and cost-efficiently accept larger
denominations, which improves
customer service and reduces cash

costs.
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Field-Proven Cash

Technology

Recycling

Cash recycling technology is not new, but it is just now
hitting a significant adoption curve in the carwash
industry. MEI, a performance leader with the technology
in the vending space, has sold tens of thousands of cash
recyclers since the technology was introduced in October
2009.

Recycling bill changers reuse cash in ($1 and $5 bills)
from customers trying to break $10s and $20s. When
a customer inserts a $5, it is stored in the bill acceptor’s
recycle barrel. When the next customer inserts a $10 or
$20, that customer receives the very same $5s inserted by
previous customers. This system dramatically reduces the
amount of cash and coin operators need in a bill changer.

A Better Bill Changer for

Carwashes

Cash recycling technology improves customer service and reduces cash handling costs

By Chuck Reed, Marketing Director, MEI

Here’s a look at four ways that operators benefit from
installing bill changers with a recycler.

1. Improved Customer Satisfaction

Bill changers with cash recyclers let customers get
quarters, dollar coins or tokens with whatever is in their
wallets, so they receive paper bills instead of dozens
of coins. When customers change $20 bills and get 80
quarters or tokens back, they are not happy, and change
inventories can be wiped out in hours. They might even
drive away. With new high-visibility bezels available for the
bill recyclers, customers can clearly see in real time which
denominations are accepted.

Magic Minit Carwash in Enfield, Connecticut, recently
installed  two -

Rowe  Model CHANGE. -VENDING ||
400 recycling ERLER LRk L
changers

with MEI®
CASHFLOW
VNR Recyclers.
Alan Tracy, one
of the owners
of the business,
reported that the new bill changers are very reliable and his
customers appreciate receiving bills and coins as change
for $10s and $20s. “Our business depends upon a core
of loyal, repeat customers,” said Tracy. “Readily accepting
whatever cash they have in their wallet is one way of
increasing loyalty. Recycling technology has allowed us to
do that”

2. Cutting Cash Management Costs

L ——

Carwash owners are finding many more $10anc $20 billsin
their recycling changers than ever before. The MEI recycler
provides an innovative way of giving $5 bills to customers
as change without attendants or store owner having
to handle the $5 bills. Cash recycling allows operators
to maintain a lower total machine float by leveraging
customer-provided bills as float.

3. Reducing Risk and Theft

With a recycling bill changer, attendants no longer need
to carry cash, and operators don’t need to tie up bills in a
cash drawer.



Otto Carwash in Topeka, Kansas, recently replaced a
traditional bill changer with a Rowe 400 recycling bill
changer. “The new bill changer creates a much safer
carwash for the attendants because they no longer carry
cash for customers who need change for a $20. Plus this
location is the only carwash in the area with a recycling bill
changer,” said Vincent Cook, Otto Carwash manager.

An added benefit is that the Rowe 400 has an LED screen
that reports audited information to customers showing
exactly what cash was accepted and dispensed. For
example, “In $20. Pay $20. Thank you. This eliminates
customer cheats like, “The machine took my $20 and only
gave me $5 back”

4, Preventing Customer Attrition

Cashrecyclingtechnologyalso helps createloyal customers
who can count on the latest, reliable technology. And it
prevents them from having to leave your property to find
change, going to a convenience store or other retailer, or
worse yet, a competing carwash that will accept what’s in
their wallet.

Phil Tutt, the owner of Mr. Sudz in Conroe, Texas, has used
Rowe changers for over 20 years. Phil prides himself on

* Excels in the most demanding
drying conditions

* Concentrated for high yield
and economy

* Great for low-energy blowers
or high-speed, high-volume
conveyors

labor time

The new super-premium super water stripper.

* Works great with hot or cold water
* Reduces wipe down and on line

FlashBreak is packaged in 55,

30 and 15 gallon drums as well as
5 gallon tighthead pails. Get the
whole story at warsaw-chem.com.

staying up to date on the latest technology,
and he is the first carwash to install recycling
bill changers in his area. He recently installed the new
Rowe Model 400 with MEI bill recyclers to make it

easy to break $20 and $10 bills into fives and tokens.
“Customers can easily break large bills and get bills instead

n

of a pocket full of tokens. It really helps prevent drive-offs.
Cash Recycling: A Win-Win

Recycling technology has provided a new potential
for carwash operators to get a competitive advantage.
Now you can easily and cost-efficiently accept larger
denominations, which improves customer service and
reduces cash costs.

“Recycling bill changers are available now and fit into the
same size wall opening as popular older Rowe changers. So
what are you waiting for?” said Tom Kozlik, Vice President
for Major Accounts for Rowe Bill Changers. “All operators
should consider embracing this new technology that gives
a competitive advantage and improves customer service.”

Get ready for
the FlashBreak™
Drying Agent!

Formula 585
FlashBreak™
Drying Agent

farmula 5%

Warsaw Chemical Co., Inc.

P.0. Box 858, Warsaw, IN 46581
Phone: 800-548-3396

Fax: 574-267-3884

warsaw-chem.com

Car Choice".
“If your car could choose.”




Introducing the ProTouch ICON -
a soft-touch wash with a touch-free feel!

oduction of the ProTouch ICON, PDQ is now capable of offering another
option to meet all of your friction in-bay automatic needs.The ProTouch ICON is a new
three-brush gantry style system that offers superior aesthetics, a larger wash envelope,
next generation brush control precision, amazing illumination packages and revenue
generating features that are synonymous with all PDQ vehicle wash equipment.

ProTouch ICON - the next generation in vehicle cleaning systems

+ Gen5 Intelligent Brush Control * ProFlow High Pressure Pump Station
* ProGlow IIIumma_uon Syr_»tem . Tou_chl 'I_'ouch-_Freg Wheel Cleaning Scan this QR cod withyour Smariphons
* ProFlow Pressurized Fluid System  ° SwingAir Oscillating Dryers for ProTouct” ICON video |

Call 1-800-227-3373 For More Information

Feel comfortable in your decision to purchase PDQ Equipment. ﬁ BD E

We are proud to he part of JIT[2.) CORPORATION A Fortune 500 Company. ) Vehicle Wash Systems
PDQ Manufacturing, Inc. 1698 Scheuring Rd. De Pere, W 54115 USA (920) 983-8333 » 1-800-227-3373 WIWW.pdlginc.com A EDWVER) comeaNY




Hamilton Manufacturing Corp.
Welcomes New President, Steven Alt

Hamilton Manufacturing Corp., aleading manufacturer of automated payment systems, Data Access Networks,
and change machines for the car wash and parking industries is proud to announce the promotion of Steven
J. Alt from Executive Vice President to President.

According to Robin Ritz, Chief Executive Officer, “Steve has earned this opportunity through his many years
of hard work and dedication to the company. His business acumen is a valuable asset to Hamilton, and we
believe he will do a tremendous job leading this company into the future”

Robin will remain as Chief Executive Officer.

il HAMILTON

Hamilton Manufacturing has been in business
since 1921 and in the Car Wash Industry for over
30 years. We are recognized as an industry leader
in the development, manufacturing, and support of
automated point-of-sale transaction systems; Data
Access Networks, and token/change machines.

Hamilton products are designed and built to
improve customer convenience and loyalty, while
offering contemporary technology, and durability.

PROUDLY MADE IN THE U.S.A.

For more information about our full line of
carwash products, visit us online or call:

HAMILTON TRANSACTION KIOSK 888.723.4858

ADVANCED TECHNOLOGY.

RUGGED CONSTRUCTION. hamiltonmfg.com




SERVE YOUR INDUSTRY
RUN FOR THE MCA BOARD

The MCA would like to offer you the opportunity to serve your association and you industry as a member of
the MCA Board of Directors. Each year MCA polls its members seeking individuals who are willing to dedicate
their time and energy to advance the agenda of the association, provide expertise toward developing our
future goals, policies and services, and act as an ambassador to grow the MCA membership and represent our

organization.

We invite you to submit your name as a candidate for one of our open Board seats. To be eligible for Board
service, MCA Board Members must be paid members in good standing of the MCA for both 2012 and 2013.
You must be directly involved in operating or owning a wash or providing services or products specific to the
car wash industry. Officers are elected by the Board from amongst its members.

If you have any questions or would like an application please contact Paul Coffman at 616.940.3752.

SAVE YHE DATE

2013 Bill Boal Memorial Golf Outing
Tuesday, June 11th
More Details to Follow

HELP WANTED

Rowleys Wholesale, a progressive distributor of quality
automotive and industrial products, is looking for a

Vehicle Care Account Representative. Responsibilities include
sales growth & retention in the vehicle care product line.
Computer knowledge using Microsoft Outlook, Excel,
PowerPoint, and Word required, experience with Tour De Force
software preferred. Four-year degree in marketing, sales, or a
business related field desired. This position requires daily travel
in a provided company vehicle within the territory of eastern
Michigan and northwest Ohio, must be willing to locate within
the territory. This is a great opportunity to join a winning team
that is celebrating our 92 year in business.

Please send resume to:
hradmin@rolweys.com, or fax 989-671-1432, or mail

Attn: Human Resources, Rowleys Wholesale
PO Box #1115
Bay City MI 48706
Rowleys is a drug-free, smoke-free, workplace.




Saving Money at Your

Carwash

By John Millerick, C.A.R. Products

Water, "our most precious resource” We have all heard this
saying a thousand times, but how many times have you
heard, "Re-nozzeling saves money.” Probably never.

If your rinse arch is still using 80/10 or 80/15 nozzles, it's
time to move into the new millennium! Reading a nozzle is
easy. Look at the numbers on the front of the nozzles and it
will say something like 80/10. The first number represents
the spray pattern. The second number is the gallons per
minute. So an 80/10 means that 1 gallon of water will
come out of that nozzle in 1 minute of rinse time. And if
we add up all the nozzles on an arch, we're talking a lot of
water. I'll come back to that in a minute.

With today's modern chemical's you don't need a lot of
water to rinse a vehicle. In fact, there's even polish wax
that foams on, sets up, and with a little bit of water, breaks
clear! As we all know, that's our biggest problem and cause
forargumentin therinsing area. In the past we would have
to flood the cars with water just to get the polish to rinse,
sometime using nozzles as big as 80/30. But as | said, all
that has changed now due to modern chemistry.

Now, let's get back to talking about saving money. If
you were to simply change your nozzles from 80/10 to
an 80/08 you could save, depending on your car wash
volume, about 25,000 gallons a water per year. Okay, so
your probably wondering, how did | arrive at that figure?

Here is the formula:

« (1) Rinse Arch

- (10) 80/10 Nozzles

« Gate time - 20 seconds (the amount of time it takes a
car to travel through your arch).

So if you divide ten gallons a minute by three (your gate
time) you come out with 3.33 gallons per car. So, 40,000
cars a year times 3.33 gallons per car = 133,000 gallons of
water. Now, if we reduce our nozzles to 80/08, that would
give us about 20% less water running through our arch, or
about 26,000 fewer gallons of water. Now can you imagine
if you were to plug up a couple nozzles and bring the size
down to say 80/06? Wow! Now we're saving money!

So you see, with just a little know how and a 1/2 inch
wrench, you can really start to see the savings at your
carwash! Until next time......... Just Wash It!

John Millerick is the National Sales Manger for C.A.R. Products
Inc. in Holyoke, Mass. He can be reached at jm@carproducts.
biz or 1-800-537-7797.

Judy Dunn
Regional Account Representative

& DRB Systems, Inc:

Computer Solutions for the Car Care Industry

3245 Pickle Road, Akron, Ohio 44312
Sales 800.336.6338 - Website www.drbsystems.com
Cell 330.352.7864 + Email jadunn@drbsystems.com




MCA IS ALWAYS WORKING TO PROVIDE

MEMBERS WITH QUALITY PRODUCTS
THAT WILL HELP YOU SAVE MONEY!

PLEASE TAKE ADVANTAGE OF THESE MEMBER SERVICES:

SELF-INSURED WORKERS' COMP FUND Worker’'s Compensation coverage that returns money back! The MCA endorses
the Michigan Cleaning Fund which is a member-owned workers’ compensation program available to all Michigan members.
This self-insured program saves participant’s money by providing competitive up front pricing, profit returns averaging 49% of
a member’s premium along with safety & loss control resources to further reduce a member’s cost.

UNEMPLOYMENT CLAIM AND TAX DISPUTES Over the past 25 years, state unemployment tax continues to increase.
Employees receive unemployment even when they quit or are discharged. Unemployment Services, Inc. provides discounts
to MCA members on services to help save money and reduce the work and worry associated with controlling unemployment
dollars.

MEMBERSHIP ROSTER Each summer, the MCA produces a Membership Roster for distribution to all MCA members,
distributors, suppliers and manufacturers. This directory contains the MCA by-laws, all our partner service providers, upcoming
MCA events, and listings of all car care members in our five state region. Advertising is available, contact the MCA office for
more information.

MCA EXPO As the only show in the Midwest, the MCA Expo has rapidly become one of America's leading car care industry
selling opportunities. The MCA invites over 600 operating washes and more than 40 booths and bulk areas exhibit! The 2013
MCA Expo was held at the Novi Sheraton Hotel & Conference Center in Novi, Michigan. Dates for the 2014 Expo will be
determined soon.

MCA ANNUAL GOLF OUTING MCA will hold our annual golf outing June 11, 2013, location TBD. Join us for a day of golf to
include breakfast, lunch, dinner and 18 holes. MCA will offer a discounted rate and sponsorship opportunities to members.
Bring a foursome or register as a single!

SPONSORSHIP OPPORTUNITIES The MCA offers high visibility sponsorship opportunities in the Finish Line Newsletter, on
the website, and a variety of other options.

BOARD OF DIRECTORS The MCA has a dedicated Board of Directors representing your interest and working on behalf of
the association.

WEBSITE Informative, user friendly website — www.midwestcarwash.com contains a wealth of information and resources for
our members.

FINISH LINE The MCA produces a quarterly newsletter for the membership, keeping you up-to-date with issues and events
concerning the carwash industry. Advertising opportunities are available. If you have any ideas or articles you would like to
see please contact the MCA office.

STAPLES DISCOUNT Your Membership with MCA entitles you to an average of over 50% discount on all Staples products
when you order online. This single membership benefit could save you hundreds of dollars each year! Staples now offer all
of your vending and cleaning supplies.

PROPERTY CASUALTY INSURANCE Look no further than MCA for all your insurance needs. The Campbell Group, a
MCA member is always ready to help. Founded in 1968, The Campbell Group has become one of the largest independent
insurance agencies in the Midwest, with 100+ staff. Car Wash Program Highlights: over 200 insured car wash locations, “A”
rated insurance companies and 15-20% savings are a few.

MEMBER SERVICES

For more information on any of these benefits please contact the MCA office at 800.610.4512.

Does your company have a discount that you would
like to offer to our members? Contact the MCA office
at 800.610.4512 or email walilko.h@gcsionline.com for GQ
more information. MIDWEST CARWASH ASSOCIATION
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MIDWEST CARWASH ASSOCIATION
2013 Associate Membership Form

120 N. Washington Square, Suite 110A
Lansing, M1 48933

Phone: 1-800-610-4512

Fax: 1-517-484-0140

Web: www.midwestcarwash.com

COMPANY NAME

CONTACT PERSON

ADDRESS

CITY STATE ZIP
PHONE EMAIL ADDRESS

Operator Members: Please provide a brief description of your company’s type and size of operation.

$150 Annual Membership Dues (Membership Year Runs January 1st - December 31st.)
** 2013 member benefits effective immediately.

Y / N - Option to go completely paperless. Receive all Newsletters and forms via email.
Y / N - Would you like information on becoming a Board Member?

Payment Information

O VISA O MasterCard O Discover O Check #

Card Number:

Exp:

Signature:

Amount:

Mail to: Midwest Carwash Association
120 N. Washington Square, Suite 110A
Lansing, M1 48933

Phone: 1-800-610-4512  Fax: 1-517-484-0140
Web: www.midwestcarwash.com

Questions?

Contact Tara Paksi @ paksi.t@gcsionline.com
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STANDARD

ma
MIDWEST CARWASH ASSOCIATION us. ;(‘)IS["I'AGE
120 N. Washington Square LANSING, MI

Suite 110A PERMIT NO. 664
Lansing, M1 48933

Reloading or
building new?

Discover all your options.

-
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Belanger's Kondor® touchless automatics
give you lots of choices — to fit your bay,
your budget, and your business. Starting
at just $52,950, the Kondor™ suite
includes the smoothest one-arm wash
ever — as well as a two-arm version that
allows impressive dual-arm chemical
application and rinsing.

Want more choices to set your wash

apart? Consider the Kondor® suite's

patent-pending options like the LED

Navigation System ™ with illuminated

‘RGB' color-changing wash arms — and

the Active Site Marketing ™ Wings with

six cycling backlit colors that attract

customers off the street and onto your lot. ShomimER Dplions

Which means that with the Kondor® suite, you can build the wash customers will choose ...
again and again. So whether you're reloading or building new, call us to discover all your

options — today.

Kondor® KL1 starting at

Call Allen Luce

72z 248-866-0644

or visit our Web site at www.Belangerinc.com

Belanger, Inc. reserves the right io rovise specifications, features or designs. and to change or discontinie models al amy time without
natica or obligation. * Pricing does ndd includs taxes. reight or installation. Conlact faciony for details. Prices subject to change withoul notice




